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Our Focus
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How Business Events supports strategy 

Growing value: 

High spend segment
Single business win has 

large concentrated 
economic impact and T&I 

opportunities

Improving productivity: 

Business Events are not 
seasonal

Can help industry fill out of 
season gaps more 

effectively

Enabling dispersal: 

Very concentrated on 
London

Supports Governments  
Levelling Up agenda and 

regional destinations to be 
more competitive & access 

international markets

Being the expert body:

Supports Governments 
agenda for Science & 
Research and drives 

Knowledge transfer and 
innovation

A major enabler for 
success in UK priority 

growth sectors

The UK Government’s vision is for 
the UK to become the leading 
European country for business 
events by 2025

Business Events £31.2bn
Conferences £18.3bn
Exhibitions £11bn
Incentive travel £1.2bn
Outdoor Corporate £0.7bn
Trade transacted £165bn

Leisure Events £38.2bn



4

MICE Target segments: meetings I incentives I conferences I exhibitions

ASSOCIATION  
• International association 

congresses, who rotate 
locations. Use formal bid 
processes, with voting 
committees.

• Local experts, key opinion 
leaders, ambassadors play 
important role in the bid 
process

• Ave delegate spend £1,021

CORPORATE 
• Internal staff conferences, 

meetings, commercial 
events and product 
launches

• Select locations where staff 
and customers are located

• Corporate image important
• Ave delegate spend £856 

INCENTIVES
• Companies reward high 

performing staff with all-
expenses paid trip and to 
motivate workforce

• Includes team building, staff 
development, training and  
conferences

• Ave delegate spend £1,893

International delegates spend 2.3 times more than international visitors 

EXHIBITIONS

Source: VisitBritain Delegate Spend and Trip Extension Report 

• Not peripatetic
• One major show with potential 

regional spin offs (London 
Tech week)

• Smaller exhibitions are tied to 
conferences ‘CONFEX’
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Association meetings are the UK’s #1 opportunity

• Association are a key meetings growth 
segment

• Currently universe of around 10,500 
meetings the UK could target 

• Almost every ‘specialty’ has an 
association which holds one or more 
meetings

• 24,000 association meetings take place 
annually, with more than 50% hosted in 
Europe

• Meetings have a long lead-time; 3 years 
or more with decision-making through a 
competitive official bid process Source: ICCA
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Pipeline – sector split

162

102

51
34 24 16 15 14 11 11 10 10 9 8 8 8 5 4 3 3 3 2 2

0

50

100

150

200

Healt
h &

 Li
fe Scie

nce

Socia
l sc

ience
Oth

er

Tech
nology

Educa
tio

n

Industr
y

Engineerin
g

Sports

Eco
nomics

Transp
ort 

& Comm

Commerce

Eco
logy

Cre
ativ

e

Agric
ultu

re

Cultu
re

 &
 Relig

ion

Marke
tin

g/M
anag

ement
La

w

Infra
str

uctu
re

Arch
ite

ctu
re

Bioeco
nomy

Fin
ancia

l S
ervi

ce
s

Aero
sp

ace

Fo
od &

 beverage

Pipeline - 387
Tracker - 128
Opportunities – 515
Estimated delegate spend £61million



7

Brand
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Business Event Brands
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Capacity Building & Support
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Research & Intelligence
China MICE Study Delegate Expenditure Motivations & Barriers 

www.visitbritain.org/business-visits-events
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Business Events Growth Programme 

Intelligent Transport Systems (ITS) 
World Congress 2024
£80,125 bid support for Birmingham 
Estimated delegate spend £11m
2016 Brisbane congress returned £21m 
Attracts 15,300 attendees from 150 countries  

Conferences and Meetings £18.3bn and 58% of 
£31.2bn

Healthcare and life sciences 
Technology
Aerospace 
Legal services 
Agricultural technology 
Maritime 
Automotive 
Nuclear energy 
Creative industries 
Oil and gas 
Cyber security 
Real estate 
Education 
Renewable energy 
Engineering and manufacturing 
Retail 
Financial services 
Space 
Food and drink 
Sports economy 
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Activity and Messaging
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Open Letter of 
Support (GREAT)
Extending support, 
understanding and 
unity. Total reach 
158,000 events 
professionals / 
33,000 video views. 
Shortlisted for C&IT 
Award.

Business Events Growth Programme (GREAT)

MeetGB Virtual (GREAT)
17 (North America) & 23 June (Europe/UK). Over 
500 buyers and suppliers. Press roundtable 
reaching over 6.5m readers with  positive 
coverage.

Blog launch / virtual discoveries
Virtual tours of venues & destinations, 
event menus inspired by the UK, 
innovation & expertise, Zoom 
backgrounds, outdoor venues & other

We’re Good To Go 
Message of 
reassurance 
to buyers. 
How industry 
is adapting to safely 
host future events.

Maximising unpaid 
opportunities through 
industry partners
Leveraging relationships. PCMA 
webinars; Cvent podcast; UIA; 
C&IT Awards; Ukickstart.

REMIND
Stay present in event buyers’ minds, with an appropriate 

message and tone, when many competitors are silent.

REASSURE
Reassure buyers the industry is appropriately adapting to 

host events again in future

New MeetEngland website & 
LinkedIn

MESSAGING:

Activity & messaging to date - recap
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The Meeting Show 



15

Future Activities
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Looking ahead:

• Webinars:
• Navigating the new norm 
• Digital Marketing
• Legacy & Ambassadors - Nov
• Bidding & Winning Events – Jan

• Associations Executives Showcase - Nov
• ibtm, MeetEngland presence – Dec
• MeetEngland Virtual – Feb
• In market Peer to Peer Roundtables
• China buyer engagement
• Extensive digital activity across social & websites
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North America                              Europe 
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Competitor Insights
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Business Events competition 
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Events are happening across Europe!

CARAVAN SALON 2020 
DÜSSELDORF
107,000 people visited the first major trade fair 
after the lockdown. Highly satisfied exhibitors with 
very good sales results
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Destinations: road to recovery 

Switzerland –
Geneva is now 
welcoming events 
for more than 300 
people with a 
tailormade
protection plan.
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New Campaign
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When it returns, the industry is facing a totally new norm

• The events industry will see innovation and change unlike ever before, e.g. 
hybrid events

• Audience objectives:

• Manifesto:
We’re in a new normal, and know we can’t simply resume the event plans of the past. But don’t feel stifled by this. Take this
opportunity to reboot, refresh and reimagine your events. Surprise yourself, and your delegates and reimagine the safe and 
innovative new event possibilities across the UK. Reimagine the future of events here in the UK.
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Events. Reimagined
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If you have any questions please contact:

Jamie Ades
Senior Destination Manager – Global Business Events
VisitBritain / VisitEngland
M: + 44 (0) 7917 002012 | E: Jamie.ades@visitbritain.org


